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Academic Year 115(2026) Curriculum Plan for Incoming Students,

The Department Of Informant and Communication

Compulsory University Core Curriculum (General Education Core)

Total : 26 credits

Category Course / Discipline Credits Year Offered
Basic Foreign Foreign Language 8 First Year Second Year
Competence Language (Q)
(12) Language Ability of Expression in Spoken and 2 First Year First Semester
Expression Written Chinese
Learning and Learning in University 1 First Year First Semester
Development
™)
Extracurricular | The Operation of Students’ Clubs and 1 First Year, Second Semester
Activities and Team Development
Teamship
Development
(K)
General Exploring Sustainability 1 First Year, First Semester
Education Introduction To Artificial Intelligence 1
Curriculum Appreciation of Chinese Literature (L) 2
(12) Humanities History Studies (P)
Field Philosophy and Religion (V)
(choose 1 out of | Arts Appreciation and Invention (M) Courses to be selected online
4 disciplines) (Up to two courses from each
Global Outlook (T) 2 discipline)
Social Sciences | Futures Studies (R)
Field Social Analysis (W)
(choose 1 out | Civil Society and Participation (S)
of 4 disciplines)
Information Education (O) 2
Science Field Global Technology Revolution (Z)
(choose 1 out Natural Sciences (U)
of 3 disciplines)
Other All-Out Defense Education Military Training(I)-National 0 First Year
Courses Defense Technology
2) Male and Female Physical Education 0 4 Semesters
Campus and Community Service Learning 11 First Year
Department Required Courses Total : 32 credits
Course Credits Year Offered Credits Year
Offered
INTRODUCTION TO VISUAL COMMUNICATION 2/0 First Year
INTROUCCTION TO NEW MEDIA TECHNOLOGIES 2/0 First Year
INTRODUCTION TO DIGITAL CONTENT INDUSTRIES 072 First Year
MEDIA THEORY 0/2 First Year
MARKETING 0/2 First Year
INFORMATION AND COMMUNICATION THEORIES 2/0 Second Year
INFORMATION,COMMUNICATION AND SOCIETY 02 Second Year
DIGITAL INTELLECTUAL PROPERTY AND POLICY 02 Second Year
RESEARCH METHODS OF MASS COMMUNICATION 2/0 Third Year
INTEGRATED PROJECT IN DIGITAL CONTENT (1) 3/0 Third Year
SELECTED ENGLISH READINGS IN INFORMATION & 2/0 Third Year
COMMUNICATION
INTEGRATED PROJECT IN DIGITAL CONTENT (IT) 0/3 Third Year
DIGITAL INTELLECTUAL PROPERTY AND POLICY 02 Third Year
GRADUATION PROJECT (I) 3/0 Fourth Year
GRADUATION PROJECT (I1) 03 Fourth Year




Course Credits Year Offered Credits Year Offered
INTRODUCTION TO HUMAN COMMUNICATION 30 First Year Department Electives: 20 credits
COMMUNICATION PSYCHOLOGY 2/0 First Year e  Elective course are subject to availability each
CREATION OF DIGITAL IMAGES 200 First Year semester,the above list if for reference only.
e  University Required: 26 credits
INTRODUCTION TO SEMIOTICS AND COMMUNICATION 3/0 First Year e  Department Required: 32 credits
DIGITAL PHOTOGRAPHY AND TECHNOLOGY 20 First Year ®  Department Electives: 20 credits
APPLICATIONS e Free Electives: 50 credits
INTRODUCTION TO ARTIFICIAL INTELLIGENCE AND 2/0 First Year I .
COMMUNICATION Tot.a : 128 credits . .
(Minimum graduation credits: 128)
COMPUTER GRAPHICS 2/0 First Year
COLOR APPLICATION 0/3 First Year
PROGRAM DESIGN 0/3 First Year
DIGITAL VIDEO EDITING 0/3 First Year
HUMAN-COMPUTER INTERACTION DESIGN 0/3 First Year
NARRATIVE ON VERNACULAR CULTURE 072 First Year

DIGITAL MARKETING

3/0

Second Year

CREATIVE STRATEGIES AND MARKETING PROPOSAL
WRITING

2/0

Second Year

STORYTELLING AND STORYBOARDING

3/0

Second Year

2D ANIMATION

3/0

Second Year

3D ANIMATION

3/0

Second Year

DESIGN THINKING AND INSIGHTS

2/0

Second Year

AI-ENHANCED PRACTICE OF SOCIAL MEDIA INFLUENCE

2/0

Second Year

VISUAL EFFECTS PRODUCTION

3/0

Second Year

GAME PROGRAMMING

3/0

Second Year

MESSAGE DESIGN

0/3

Second Year

INTERACTIVE MARKETING

0/3

Second Year

WEB SERVICE DESIGN AND PRACTICES

0/3

Second Year

INTERACTIVE INSTALLATION DESIGN

0/2

Second Year

MOTION GRAPHICS

0/3

Second Year

MATERIAL CULTURAL ANALYSIS

0/3

Second Year

AESTHETIC STRATEGIS AND DESIGN

0/3

Second Year

AI ETHICS

0/3

Second Year

GRAPHIC DESIGN

0/3

Second Year

SEMINAR IN INFORMATION NETWORK 3/0 Third Year
PRACTICUM OF CREATIVE DIGITAL MEDIA(I) 3/0 Third Year
SOCIAL MEDIA MARKETING 3/0 Third Year
DIGITAL EDITING AND PUBLISHING 3/0 Third Year
ANALYZING USER DATA 2/0 Third Year
SOCIAL MEDIA TRAFFIC TRENDS AND INSIGHTS 3/0 Third Year
EXPRESSIVE ART CREATION 3/0 Third Year
CREATIVE-ORIENTED BUSINESS PLAN 0/3 Third Year
INTERACTIVE INTERFACE DESIGN 0/3 Third Year
PRACTICUM OF CREATIVE DIGITAL MEDIA(II) 0/3 Third Year
SEMINAR IN INFORMATION AND COMMUNICATION 0/2 Third Year
INTRODUCTION TO BIG DATA 0/3 Third Year
INFLUENCERS AND THE CULTURE OF VISIBILITY 0/3 Third Year
PRACTICUM OF CREATIVE DIGITAL MEDIA(II) 2/0 Fourth Year
PRACTICAL INFORMATION COMMUNICATION ENGLISH 2/0 Fourth Year
CURRENT ISSUES INFORMATION AND COMMUNICATION 3/0 Fourth Year
OFF-CAMPUS PRACTICUM IN MEDIA 0/2 Fourth Year
SEMINAR IN CREATIVE FUTURE DESIGN 0/2 Fourth Year




